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CAPABLE CANINES NEWSLETTER

Our proud Kennel Club award achievers;
Gold; Ron & Jake David & Ollie Mel & Jem Mavis & Max Deb & Amher Yvonne & Monty Sian & Lacey Margaret &

Monty Jordan & Sam Sheila & Tara
Silver; Andy & Reah Clive & Moet Joanne & Sonny Billy & Jim Clive & Remy Kevin & Molly

Bronze; Robin & Ebony Carol & Trip Clive & Remy Elley & Morgan Ann & Honey Fiona & Leo Nicola & Boris Mel &
Riley Lisa & Rastus Dawn & lzzy Kevin & Molly Pam & Breea

Well what do have here...

Welcome to Capable Canines first newsletter which is being done for you all to keep you up to date with our

dogs progress, our events and local gossip which is down to you. If you want to place an article in our next

newsletter which will be bi monthly please see the contact details below

WHY DOES MY DOG.....

Have you ever wondered why
your dog does something, well
here we have a few answers!

Why do they steal socks...

They are doing it as a state-
ment of rank. Has he so many
toys of his own that gives him
the impression that he has the
right to everything else. He has
properly learnt that if he picks
up one of his own toys, nobody
takes any notice of him, toys
are only toys to dogs if someone
else joins in the challenge for
them. However, as soon as he
picks up something of value,
everyone joins the challenge. To
him your sock is a trophy as
you want it back, at this stage
he will either run off with it or
growl. So do not make it his
trophy . If you pay no atten-
tion you should find you will be
able to get it back by ignoring
him.

R.S.P.C.A.
BURTON BRANCH
RESCUE OF THE MONTH

ROMAN

Roman is 7 and is a Lab X. He has
been with us since October 2008 and
we have found he is a lovely natured
dog and we can see his potential.
Roman loves his toys but can some-
times get a little possessive with
them so we would not like him to go
with a family with young children.
Roman gets on well with other dogs
and cats. He has a rather large jump
s0 you would need to have a secure
garden. If you feel that you could
offer Roman the time and home he
so deserves please contact us at the

RSPCA

Our opening times are:
‘Wednesday—Monday 11.30 to
16.00hrs Closed all day Tuesdays

Or you can call us on:

01283 569165

Oh what fun we had last year at
the Festival of Leisure with Spot
the dog from Touch FM

Come along this year, bring
your dog and enjoy a day out.
As well as our agility display
there will be other main ring
attractions and various stalls.

At Ashbourne there will be a
fun dog show which is open to
all.

Our own event is looming and
we still need raffle
prizes...please. If you can also
offer your help please let
Jacky know.

A special mention must be made for Ron & Jake, our longest standing member and
now sporting his Gold award, well done Ron for your total commitment to your
dogs. So just how long is it Ron???

FLEAS AND WORMS

Don’t forget with all our central
heated homes, fleas are not just

a summer problem, they will
live in our warm houses quite
happily so remember to de flea
every two months and worm

every three months. Remember

we can also supply your dog
with wormers and flea treat-
ment as we get discount for

quantity!

OUR CLUB CLOTHING NEWSLETTER CONTACTS
Do not forget if you would Jacky 07977 447264
like any of our embroidered Email:

clothing , polo shirts, sweat-
shirts, fleeces, the choice is
endless. Please call George on

07530 248753

Email:
g.white1968@btinternet.com

jacky@capablecanines.co.uk
Sian Brickley 07738 353220

Email:

k

bricko@brickley71.wanadoo.co.
u

Well done Robin & Ebony
for all your hard work, il’s
paying of!

| Capable Canine Events

27 /28th June 2009
Agility display at the
Swadlincote Festival of
Leisure

2nd August 2009

Agility display at the Ashbourne
Animal Ark

 8/9th August 2009

Capable Canines 3rd annual agility
and fun dog show Catton Hall

Articles for sale and wanted.

One husband needed, will except
part trained, but must be good
with dogs!!

Oh, and if anyone knows of a
spare day doing nothing or even
a few hours I will pay hand-
somely for it....

Have you been for a local walk
or ever had a good dog friendly
holiday which you can recom-
mend to us dog lovers?

COMERCIAL CORNER
BUSY BROOMS
HOMECARE SERVICES

No time to do your chores? Take

the ‘work’ out of housework and

call Busy Brooms for a quote on
01283 716892
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Our dog of the month

Inside Story Headline

This story can fit 150-200 words.

One benefit of using your newsletter as a
promotional tool is that you can reuse con-
tent from other marketing materials, such
as press releases, market studies, and re-
ports.

While your main goal of distributing a
newsletter might be to sell your product or
service, the key to a successful newsletter is
making it useful to your readers.

A great way to add useful content to your
newsletter is to develop and write your own
articles, or include a calendar of upcoming
events or a special offer that promotes a new

Inside Story Headline

This story can fit 100-150 words.

The subject matter that appears in newslet-
ters is virtually endless. You can include
stories that focus on current technologies or
innovations in your field.

You may also want to note business or eco-
nomic trends, or make predictions for your
customers or clients.

If the newsletter is distributed internally,
you might comment upon new procedures or
improvements to the business. Sales figures
or earnings will show how your business is
growing.

Inside Story Headline

This story can fit 75-125 words.

Selecting pictures or graphics is an impor-
tant part of adding content to your newslet-
ter.

Think about your article and ask yourself if
the picture supports or enhances the mes-
sage you're trying to convey. Avoid select-
ing images that appear to be out of context.

Microsoft Publisher includes thousands of
clip art images from which you can choose
and import into your newsletter. There are

product.

You can also research articles or find “filler”
articles by accessing the World Wide Web.
You can write about a variety of topics but
try to keep your articles short.

Much of the content you put in your news-
letter can also be used for your Web site.
Microsoft Publisher offers a simple way to
convert your newsletter to a Web publica-
tion. So, when you’re finished writing your
newsletter, convert it to a Web site and post
1t.

Some newsletters include a column that is
updated every issue, for instance, an advice
column, a book review, a letter from the
president, or an editorial. You can also pro-
file new employees or top customers or ven-
dors.

also several tools you can use to draw shapes
and symbols.

Once you have chosen an image, place it
close to the article. Be sure to place the cap-
tion of the image near the image.

Page 2

Caption describing
picture or graphic.

“To catch the reader's attention, place
an interesting sentence or quote from
the story here.”

Caption describing picture or
graphic.
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